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BacLeround 


The  Hispanic  Business,  Trade  &  Culture  Commission  (HBTCC)  was  created  by  Executive  Order  05-43  on 
December  7,  2005.  The  purpose  of  the  HBTCC  shall  be  to  serve  as  a  statewide  advisory  body  to  the  Department 
of  Economic  Development,  Missouri  International  Business  Development,  on  trade  and  investment  issues  of  importance  and  rel- 
evance to  the  Hispanic  business  community  in  Missouri. 

The  Missouri  Department  of  Economic  Development,  in  accordance  with  Executive  Order  05-43,  provides  staffing  and  support  for 
the  Commission. 


Commission  Responsibilities 

The  Commission's  responsibilities  shall  include  gathering  and  disseminating  infonnation  concerning  matters  relevant  to  the  economic 
needs  of  Hispanic  businesses;  monitoring  legislative  issues  pertaining  to  the  Hispanic  business  community;  cultural  needs  and  events, 
submitting  recommendations  to  the  Missouri  International  Business  Development  and  private-sector  entities  concerning  business 
development  issues  relevant  to  Hispanic  Missourians  and,  when  appropriate,  recommending  legislative  initiatives  to  the  Department 
of  Economic  Development  for  the  growth  of  Hispanic  owned  businesses,  private  sector  job  creation  through  Hispanic  education  and 
entrepreneurialism.  The  Commission  shall  work  in  a  liaison  capacity  for  the  Missouri  International  Business  Development  in  order 
to  aid  in  mentoring  Missouri  entrepreneurs  of  Hispanic  origin  while  assisting  them  to  open  and  expand  businesses  in  the  state.  The 
Commission  shall  also  help  to  identify  and  facilitate  foreign  and  domestic  investment  opportunities  for  companies  of  Hispanic  origin. 


Membership 

Commission  Members 

Representative  Tim  Flook,  Liberty,  Chairman 

Daniel  Alvarez,  Cape  Girardeau 

Marta  Burgin,  Saint  Louis 

Al  Gonzalez,  Saint  Charles 

Crista  Hogan,  Springfield 

Lilliana  Hurst,  Poplar  Bluff 

Ramiro  Icaza,  Jackson 

Claudio  Perez  Korinko,  Kansas  City 

Jalesia  McQueen,  Saint  Louis 

Pedro  Pantoja,  Joplin 

Heraclio  A.  Perez,  Knob  Noster 

Jeanette  Hernandez  Prenger,  Parkville 

Jorge  Riopedre,  St.  Louis 


Ex-officio  Members 

Greg  Steinhoff,  Director  of  Economic  Development,  January-October  2008 

Garry  Taylor,  Acting  Director,  Missouri  Dept.  of  Economic  Development,  October-December  2008 

DED  Staff 

Bill  McCoy,  Manager,  Industry  Specialists  and  International  Division,  Missouri  Dept.  of  Economic  Development 
Mark  Wine,  International  Business  Manager,  Missouri  Dept.  of  Economic  Development 
Marcy  Mealy,  HBTCC  Coordinator,  Missouri  Dept.  of  Economic  Development 
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Meeting's 


Hispanic  Business,  Trade  &  Culture  Commission  meetings  were  held  on  the  following  dates  and  at  the  following  locations: 

•  April  22,  2008,  Jefferson  City 

•  July  18,2008,  Columbia 

•  September  17,2008,  Jefferson  City 

•  November  5,  2008,  Kansas  City  Missouri's  Hispanic  Population  by  County 


Missouri  Hispanic  Population 

The  U.S.  Hispanic  population  has  been  growing  more  rapidly  than 
previously  anticipated,  requiring  increasingly  more  aggressive  projec- 
tions. The  U.S.  Census  Bureau  now  projects  the  Hispanic  population 
of  the  U.S.  to  nearly  triple  between  2000  and  2050,  almost  four  times 
the  rate  of  overall  projected  population  growth.  With  a  50.4  percent 
growth  rate  in  the  state  since  2000,  more  than  178,000  Hispanics  call 
Missouri  home.  The  45.5  million  Hispanics  nationwide  represent  the 
largest  minority  group  in  the  United  States.  The  Hispanic  population 
has  grown  26.1  percent  in  the  nation  since  2000. 
Growth  in  the  Hispanic  Population  in  the  U.S.  since  2000 

-  2000  -  36  Million 

-  2010 -48  Million 

-  2020  -  60  Million 

-  2030  -  73  Million 

-  2040  -  88  Million 

-  2050  -  103  Million 

The  leading  Missouri  counties  with  Hispanic  population  are  Jackson  County  (50,139),  St 
(10,235).  Other  top  population  concentrations  include  St.  Louis  City  (9,406),  St.  Charles 


.  Louis  County  (21,366)  and  Clay  County 
County  (7,796),  and  Jasper  County  (6,438). 


Leading;  Counties  of  Missouri'  Hispanic  Population 


County 

2000  Hispanic 
Population 

2006  Hispanic 
Population 

2007  Hispanic 
Population 

%  Change  2000  to 
2007 

%  Change  2006  to 
2007 

Jackson  County 

35,160 

47,180 

50,139 

42.6% 

6.3% 

St.  Louis  County 

14,577 

19,364 

21,366 

46.6% 

10.3% 

Clay  County 

6,594 

9,428 

10,235 

55.2% 

8.6% 

St.  Louis  City 

7,022 

8,953 

9,406 

34.0% 

5.1% 

St.  Charles  County 

4,176 

7,014 

7,796 

86.7% 

11.1% 

Jasper  County 

3,615 

6,056 

6,438 

78.1% 

6.3% 

Greene  County 

4,434 

5,852 

6,703 

51.2% 

14.5% 

Boone  County 

2,413 

3,451 

3,735 

54.8% 

8.2% 

Platte  County 

2,211 

3,237 

3,509 

58.7% 

8.4% 

Cass  County 

1,816 

2,937 

3,233 

78.0% 

10.1% 

Total  Missouri 
Hispanic  Population 

118,592 

169,469 

178,421 

50.4% 

5.3% 

Source:  US  Census  Bureau  Population  Estimates 
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Missouri  Hispanic  Business 

There  were  3,652  Hispanic-owned  firms  in  Missouri  in  2002,  down  from  4,107  in  1997,  according  to  recently  released  data  from  the 
U.S.  Census  Bureau's  2002  Survey  of  Business  Owners.  This  was 


an  11.1  percent  decrease  in  the  number  of  Hispanic-owned  firms 
in  the  state.  These  firms  accounted  for  $682  million  in  sales  and 
receipts  in  2002.  The  concentrations  of  Hispanic-owned  busi- 
nesses are  in  the  St.  Louis  and  Kansas  City  Metropolitan  Statisti- 
cal Areas  (MSAs)  in  general,  and  the  counties  that  make  up  those 
MSAs.  These  counties  include:  St.  Louis  County  (20.9  percent), 
followed  by  Jackson  County  (19.9  percent),  St.  Louis  City  (7.3 
percent).  Clay  County  (4.9  percent)  and  St.  Charles  County  (4.5 
percent).  Greene  County  (3.7  percent)  in  the  Springfield  metro 
area  and  Boone  County  (3.4  percent)  within  the  Columbia  MSA, 
there  are  more  than  100  Hispanic-owned  businesses.  In  the  U.S., 
there  were  1.57  million  Hispanic-owned  firms  in  2002,  up  3 1.2 
percent  from  1997.  Sales  and  receipts  from  Hispanic-owned  firms 
totaled  $226.5  billion  in  2002.  Hispanic-owned  firms  made  up 
6.9  percent  of  all  firms  and  1.0  percent  of  all  sales  and  receipts 
in  the  United  States,  with  Missouri  ranking  thirtieth  for  the  total 
number  of  Hispanic-owned  firms.  Southwest  and  North  Central 
Missoiu^i  are  also  seeing  a  growth  in  Hispanic-owned  businesses 
due  to  the  industry  impacts  of  tourism,  poultry,  and  meat  packing. 


Number  of  Hispanic-Owned  Firms  by  County 
2002 


*RtfnaiiK)ct  <if  kOunllA  iiXMsn  for  a  too] 
al\S»»tKm>AttmH  hill 


When  evaluating  the  Hispanic-owned  businesses  in  Missouri  by 
industry  most  are  classified  as  "other  services"  (15.6  percent). 
Proceeded  by  professional,  scientific  and  technical  services  and 
construction  (1 1 .9  percent  each),  followed  by  health  care  and  so- 
cial assistance  (10.8  percent)  and  retail  trade  (10.5  percent).  Other 

significant  sectors  include  administrative  and  support  and  waste  management  (7.6  percent)  and  arts,  entertainment  and  recreation 
(5.9  percent).  When  assessing  total  sales  and  receipts  the  largest  grossing  industries  include  by  ranking  are  retail  trade,  construction, 
wholesale  trade,  professional,  scientific  and  technical  services,  accommodation  and  food  services,  and  manufacturing.  This  indicates 
that  although  both  trade  sectors  have  fewer  firms,  they  have  a  larger  impact  on  Missouri's  economy  in  terms  of  gross  sales. 


Missouri  Hispanic  Owned  business  Trend  ]99^  to  2002 

1992 

1997 

2002 

Firms 

Gross  Receipts(in  $1,000) 

Firms 

Gross  Receipts(in  $1,000) 

Firms 

Gross  Receipts(in  $1,000) 

US 

771,708 

72,824,270 

1,199,896 

186,274,582 

1,573,464 

221,927,425 

MO 

2,216 

265,111 

4,107 

586,821 

3,652 

682,032 

Source:  US  Census  Survey  of  Minority-Owned  Business  Enterprises 
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There  are  various  Hispanic  organizations  that  have  been  active  and  instrumental  in  the  Hispanic 
Community  in  promoting  Hispanic  business  ownership,  growth  and  job  creation.  The  Hispanic  Chamber  of 
Commerce  of  Greater  Kansas  City  and  the  Hispanic  Chamber  of  Commerce  of  Metropolitan  St  Louis,  with 
similar  Chambers  in  Joplin  and  even  Noel  Missouri  have  been  a  primary  source  for  networking,  social  and  information  exchanges 
for  Hispanic  business  owners.  The  Hispanic  Economic  Development  Council  of  Kansas  City,  Missouri  has  also  provided  resources 
for  small  business  planning  and  development  within  the  Hispanic  community  which  has  been  helpful.  The  Hispanic  Leaders  Group 
of  Greater  St.  Louis  represent  a  strong  and  supportive  voice  to  promote  Hispanic  views  in  education,  culture,  language,  immigration, 
health,  economic  development,  organized  labor,  employment,  political  matters,  and  civil  rights.  The  Cambio  Center  at  the  University 
of  Missouri  provides  education  and  enhances  the  welfare  of  all  residents  of  the  state  of  Missouri  with  the  local  effects  of  globaliza- 
tion. The  Guadalupe  Center  in  Kansas  City  provides  early  childhood  education,  secondary  and  adult  education;  assists  in  the  access 
of  health  and  social  services  for  all  ages;  promotes  and  provides  Latino  cultural  enrichment  events;  and  sponsors  activities  engaging 
the  diverse  community. 

Nevertheless,  the  reoccurring  comments  received  from  various  witnesses  at  Commission  hearings  are  consistent  with  what  was  dis- 
covered by  the  2004  Hispanic  Affairs  Commission.   Missouri  Hispanics  have  a  tremendous  entrepreneurial  spirit,  particularly  within 
the  immigrant  community.  Those  seeking  to  start  or  expand  their  business  are  often  inhibited  by  limited  English  language  skills  and 
limited  knowledge  of,  or  access  to,  financing  alternatives  for  business  start-ups  or  expansions.  Often  times,  Hispanic  immigrants  ar- 
rive in  Missouri  and  elsewhere  in  the  U.S.  with  as  little  as  a  fifth  grade  education,  from  which  to  build  upon.  These  are  areas  of  need 
that  cannot  be  fully  addressed  by  the  various  Chambers  of  Commerce  and  Economic  Development  efforts. 

Promoting  Hispanic  Job  Creation  and  Meeting  Community)  Needs. 

•  Basic  education  is  the  core  foundation  of  job  creation  and  job  skills  in  any  community.  The  work  and  study  performed  by 
the  2004  Commission  on  Hispanic  Affairs  under  Governor  Bob  Holden  provided  valuable  information  and  insight  regarding 
the  special  needs  of  Hispanic  immigrant  children  for  Elementary  and  Secondary  (K-12)  Education  in  Missouri.  The  Commis- 
sion recommends  that  the  Department  of  Economic  Development  work  with  the  Department  of  Elementary  and  Secondary 
Education  to  better  implement  programs  to  develop  English  literacy,  reading,  math  and  science  skills  for  Hispanic  immigrant 
children,  to  include: 

1 .  Promote  the  increased  involvement  to  parents  in  adult  English  education  courses  in  conjunction  with  English  as  language 
courses  and  assistance  to  K-12  immigrant  children. 

2.  Promote  increased  involvement  of  Hispanic  immigrant  parents  in  the  parents  as  teachers  program. 

•  DESE  will  promote  English  language  classes  for  Hispanic  children,  adults  and  business  owners  legally  residing  in  Missouri. 
They  will  explore  opportunities  to  determine  if  any  incentive  programs  at  DED  can  assist  these  endeavors.  Other  funding  or 
grants  should  be  considered  for  continuing  an  enhanced  support  of  adult  English  language  classes. 

•  Continue  and  enhance  the  support  of  Hispanic  organizations  that  provide  educational  and  job  training  services  by  promoting 
the  various  tax  incentive  and  business  start  up  services  provided  by  the  State  within  the  Hispanic  business  community  and 
removing  regulatory  barriers  that  impede  Hispanic  job  creation  programs.  For  example,  the  removal  of  the  requirement  that 
organizations  and  programs  such  as  the  Guadalupe  Center,  Inc.'s  Culinary  School  in  Kansas  City  be  required  to  apply  for 
program  funding  via  the  Full  Employment  Council.  By  allowing  qualified  organizations  to  contract  directly  with  the  Divi- 
sion of  Workforce  Development  for  funding  will  result  in  a  savings  of  10%  and  thus  result  in  a  funding  increase  for  such  jobs 
program  without  altering  the  budget  for  the  Division. 

•  Expand  Role  of  "Hispanic  Day  at  Jefferson  City"  as  a  Cultural,  Business,  Political  Event 

•  Explore  Youth  Opportunities  Tax  Credits  and  Neighborhood  Assistance  Tax  Credits  for  specific  targeting  of  the  Hispanic  re- 
gions of  Kansas  City,  St  Louis  and  Springfield. 

•  The  Commission  recommends  in  2009  that  a  'Hispanic  Business  of  the  Year"  award  be  presented  at  the  Governor's  Economic 
Development  Conference. 
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Missouri  Hispanic  Tracl< 


In  2007  Missouri  exported  $1,355,057,512  in  goods  to  Mexico.  This  ranks  Mexico  2nd  among  the  223  internation- 
al buyers  of  Missouri  goods.  Missouri  exports  to  Mexico  increased  from  the  previous  year  by  $115,691,071  a  change 
of  9.33%.  State  exports  to  Mexico  have  increased  over  the  last  5  years  by  $660,895,319  a  change  of  95.48  percent.  Missouri  exports 
account  for  10.10  percent  of  all  2007  US  exports  to  Mexico.  Missouri  was  the  18th  leading  exporter  with  Mexico  in  the  United  States 
in  2007. 


State  Exports  to  Mexico 
(in  thousands) 

State 

2007 

Rank 

Texas 

$56,009,314 

1 

California 

$18,342,754 

2 

Arizona 

$5,235,839 

3 

Michigan 

$5,206,617 

4 

Illinois 

$3,629,529 

5 

Florida 

$3,101,692 

6 

Ohio 

$2,995,475 

7 

Louisiana 

$2,830,403 

8 

Missouri 

$1,355,058 

18 

Source:  www.  tradestatsexpress.  com 


Missouri  has  a  long  history  of  international  trade  and  sales  of  Missouri  made  products.  The  movement  toward  free  market  systems 
since  1980  and  the  implementation  of  NAFTA  and  CAFTAhas  created  more  markets  and  consumers  of  Missouri's  products  world 
wide.  About  45%  of  all  goods  or  products  sold  world  wide  are  made  in  America,  and  Missouri  is  growing  its  exports  and  enlarging  its 
share  of  the  global  market  place. 

When  evaluating  the  industry  makeup  of  Mis- 


souri exports  to  Mexico  we  find  that  Agricultural 
Products  were  the  largest  exports  at  $283,032,528 
in  2007.  The  largest  dollar  gain  was  Food  and 
Kindred  Products  with  an  increase  of  $58,964,959 
a  73.98  percent  change.  The  biggest  dollar  loss 
was  in  Transportation  Equipment  with  a  decrease 
of  $36,931,597,  an  -11.70  percent  change. 


ANNUAL  2002  ANNUAL  2003   ANNUAL  2004  ANNUAL  2005   ANNUAL  2006  ANNUAL  2007 
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Missouri  Exports  to  Mexico  btj  Industry  (#  USD)  ^^^f%P 


Industry 

2007 

Percent  of  Total 

000  -  Total  All  Industries  MO 

1,355,057,512 

***** 

111  -  A  nriri      iral  PrnHi  irt^ 

78^  0^7  57R 

20.9% 

336  -  Transportation  Ec|uipmGnt 

278,698,045 

20.6% 

-  Flprtriral  Fniiinmpnl'    Annlianrp^;    A  nrt  C  nmnnnpnl' 

14^  SIQ  480 

10.6% 

311  -  Food  And  Kindred  Products 

138  668  149 

X^Ur,  \j\J\Ji  X^H^ 

10.2% 

000  -  Total  All  Industries  US 

136  541  261 

X^W,  ^^Xf  ^\JX 

10.1% 

325  -  Chemicals 

107  633  343 

7.9% 

333  -  Machinery,  Except  Electrical 

72,500,968 

5.4% 

-  Primarv  MpI";^!  Mani ifsri"! irinn 

64,141,459 

4.7% 

332  -  Fabricated  Metal  Products  Nesoi 

50,815,420 

3.8% 

334  -  Computer  And  Electronic  Products 

46,450, 166 

3.4% 

322  -  Paper 

34,802,633 

2.6% 

312  -  BeveraQes  And  Tobacco  Products 

30,449, 159 

2.2% 

30  449  1 69 

2.2% 

326  -  Plastics  And  Rubber  Products 

24,818,429 

1.8% 

917  -  MinpraK  A  nH  Orpc: 

Z_  X  Z_         l*lllldQID         1  lU    \^  1  KZj 

22,143,827 

1.6% 

113  -  Forestry  Products,  Nesoi 

13,549,592 

1.0% 

313  -  Textiles  And  Fabrics 

13, 549, 592 

1.0% 

QIO  -  Wac;tp  And  *^rran 

12  229  252 

0.9% 

327  -  Nonmetallic  Mineral  Products 

7,311,832 

0.5% 

-  Mi^rpllanpniit;  Msni  if  art  i  irpri  f~  nm  m  nHitip^ 

^  J  Z7        l*IID^CrilCIIICuLID    l*iailLIICIv.LLIICLJ  V^UIIIIIIlJl-lrLICD 

6  883  085 

0.5% 

990  -  Special  Classification  Provisions,  Nesoi 

4,189,847 

0.3% 

323  -  Printing,  Publishing  And  Similar  Products 

3  087  883 

0.2% 

112  -  Livestock  And  Livestock  Products 

1  979  800 

0.1% 

337  -  Furniture  And  Fixtures 

1,354,567 

0.1% 

324  -  Petroleum  And  Coal  Products 

959, 548 

0.1% 

920  -  Used  Or  Second-hand  Merchandise 

592,352 

0.0% 

314  -  Textile  Mill  Products 

384,545 

0.0% 

315  -  Apparel  And  Accessories 

369,283 

0.0% 

316  -  Leather  And  Allied  Products 

197,649 

0.0% 

511  -  Prepackaged  Software 

17,263 

0.0% 

114  -  Fish,  Fresh,  Chilled,  Or  Frozen  And  Other  Marine  P 

0 

0.0% 

Source:  WISER 
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Tens  of  Thousands  of  jobs  in  Missouri  are  supported 
by  international  trade:  2  in  9  jobs  in  primary  metals 
exports;  1  in  3  jobs  in  computers  and  electronic  prod- 
ucts; and  1  in  7  jobs  in  chemical  manufacturing.  As  of 
2005,  Missouri's  manufacturing  sales  had  generated 
87,700  Jobs  within  the  State  of  Missouri.  In  2005,  1 
out  of  5  private  sector  jobs  were  supported  by  Mis- 
souri's export  sales.  Nearly  4,750  Missouri  Businesses 
sell  their  products  internationally  with  82  percent  being 
small  to  medium  sized  businesses.   Missouri  business- 
es produced  $15. 7  billion  to  our  local  economy  through 
international  trade  in  2005.  Today  there  are  84,200 
Missourians  employed  by  Foreign  Companies  operat- 
ing in  Missouri.  From  1999  to  2004,  2,500  jobs  were 
added  in  Missouri  from  Foreign  Companies  operating 
in  our  State  and  were  3.6  percent  of  the  states  total 
private  industry  employment  in  2004. 


North  America  Super  Corridor  Coalition  (NASCO)  is  a  transportation  network  linking  Mexico,  United  States  and  Canada.  The  cor- 
ridor runs  through  the  United  States  along  Interstate  35,  from  the  Mexican  border  at  Laredo,  Texas,  to  the  Canadian  border  north  of 
Duluth,  Minnesota.  Right  in  the  middle  of  the  Super  Corridor  is  Kansas  City,  Missouri  with  an  intersection  to  Interstate  35,  Interstate 
70  and  Interstate  29.  Kansas  City's  proximity  to  the  rail  lines  running  both  north-south  and  east-west  benefits  the  Interstate  35  route 
along  the  corridor.  Kansas  City  also  offers  more  Foreign  Trade  Zone  space  than  any  other  city  in  the  United  States.  Kansas  City 
Southern  is  currently  developing  intermodal  capacity  at  the  Richards  Gebauer  Air  Force  Base  as  a  logistics  center  centrally  located  in 
the  United  States. 

The  Commission's  Assessments  of  Missouri's  Strengths  in  International  Export  Trade 

•  Department  of  Economic  Development  has  a  well  established  department  for  international  trade  with  experienced  staff.  Their 
primary  focus  has  been  upon  International  Business  Consulting,  Market  Research  of  general  consumer  trends  in  Latin  America, 
attending  Trade  Shows,  learning  and  advising  in  International  protocols,  and  Trade  Lead  development  or  referrals  for  Missouri 
businesses. 


•  Well  developed  Hispanic  Chambers  of  Commerce  in  Kansas  City  and  St  Louis  whose  membership  includes  businesses  focused 
on  international  trade. 


•  Kansas  City,  Missouri  is  host  city  for  the  Midwest  Mexican  Consulate's  office  located  at  1600  South  Baltimore. 

•  Corporate  activity:  KC  Southern  Railroad's  efforts  to  further  expand  the  trade  corridor  through  Kansas  City,  in  conjunction 
with  the  KC  Smart  Port  and  the  Richards  Gerbaur  inter-model  facility.  This  inland  port  and  related  developments  are  increas- 
ing the  stakes  and  role  of  Kansas  City  in  the  global  market  place  and  set  Kansas  City,  Missouri  for  significant  growth  in  trans- 
portation, warehousing,  and  import-export  trade. 

•  Favorable  exchange  rates  of  the  U.S.  dollar  at  the  beginning  of  2008  made  Missouri  products  more  affordable  in  Latin  America 
and  Mexico  and  enhanced  the  efforts  to  increase  exports  sales.  Through  the  third  quarter  of  2008,  Missouri's  export  sales  to 
Mexico  and  Latin  America  benefited  from  this  favorable  currency  exchange  relationship.  Economic  downturns  in  the  fourth 
quarter  altered  this  relationship  with  resulting  reduced  export  volumes. 
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•  Since  2006,  the  Department  of  Economic  Development  has  increased  their  efforts  to  provide  workshops  for  export  outreach 
and  export  finance  to  Missouri  businesses  with  49  workshops  completed. 

The  Commission's  Assessments  of  Areas  to  Seek  Improvement  for  Trade  in  Exports. 

•  St  Louis  lacks  the  developed  Public-Private  relationships  that  have  developed  in  Kansas  City  between  the  KC  International 
Affairs  and  Trade  Office,  the  Smart  Port,  and  companies  such  as  Western  Forms  and  KC  Southern  Railways. 

•  Missouri's  Department  of  Economic  Development  performs  market  research  for  Latin  American  consumers,  but  does  it  at  a 
general  overview  approach  and  does  not  research  niche  markets  that  would  be  well-situated  for  Missouri  products  and  ser- 
vices. 


•  Ideas  and  innovations  for  business  and  trade  are  most  efficiently  identified  by  consumer  demand  trends  and  the  experiences  of 
private  businesses  engaged  in  product  or  services  exports.  The  Commission  recommends  that  the  Department  of  Economic 
Development  institute  a  survey  of  exporters  to  determine  their  views  on  consumer  demand  trends,  when  and  where  deregula- 
tion is  necessary,  and  areas  of  need.  The  Commission  further  recommends  that  the  DED  seek  more  refined  market  research  in 
Mexico  and  Central  and  South  America  that  seeks  niche  markets  that  match  Missouri's  products.  It  is  further  recommended 
that  the  State  of  Missouri  seek  to  increase  the  appropriations  to  Missouri  International  Business  Development  to  its  pre-2005 
budget  or  to  approximately  $1.2  Million  annually  and  provide  funding  for  the  enhanced  market  research. 

•  The  Missouri  Department  of  Economic  Development  has  experienced  difficulty  in  securing  larger  participation  of  small  and 
medium  sized  businesses  in  trade  seminars  and  trade  missions  to  Mexico.  This  is  due  in  part  to  the  financial  cost  to  the  busi- 
ness owners  to  take  time  away  or  to  travel,  and  due  in  part  to  lack  of  knowledge  on  the  part  of  these  business  owners. 

•  Missouri's  International  Trade  Offices  have  been  significantly  reduced  due  to  budget  changes  since  2001,  from  13  total  trade 
offices  to  7  trade  offices  worldwide.  While  export  revenues  have  increased  since  2001,  the  Global  Market  is  very  competi- 
tive and  the  emerging  markets  in  Mexico  and  Latin  America  contain  many  undiscovered  opportunities  for  Missouri  products. 

•  Building  business  leads  in  Mexico  and  Latin  America  takes  time  and  regular  attention  to  gain  relationships  and  foundations  of 
trust  between  the  buying  and  selling  parties. 

•  The  Department  of  Economic  Development's  programs.  Export  outreach  and  Export  financing  work  shops  are  performed  pe- 
riodically but  are  not  widely  known  or  publicized.  The  various  local  efforts  at  export  sales  development  often  do  not  include 
state  resources.  This  is  due  in  part  to  budget  constraints  with  the  Department  of  Economic  Development  and  the  need  for  local 
organizations  to  integrate  the  State  into  more  of  their  ongoing  business  development  or  job  creation  events. 

•  The  Department  of  Economic  Development  web  site  is  underdeveloped  for  the  dissemination  of  information.  A  visitor  to  the 
web  site  is  not  swiftly  able  to  identify  their  choices  for  work  shops  and  there  is  no  reference  to  printed  materials  or  links  to 
other  export  business  development  internet  resources  or  local  trade  organizations  or  chambers  of  commerce. 
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Hispanics  in  the  United  States  have  had  an  enormously  positive  impact  on  the  American  culture  and  economy.  There  is  a  rich  and 
vibrant  cultural  heritage  that  has  added  a  positive  social  and  economic  element  to  the  American  way  of  life,  and  honorable  service  as 
American  Citizens. 


•  There  are  1.1  Million  Hispanic  veterans  of  the  U.S.  armed  forces.  (Source;  US  Census  Bureau) 

•  31%  of  all  Congressional  Medals  of  Honor  in  our  Nation  have  been  issued  to  Hispanics.  Hispanics  are  among  the  most 
decorated  ethnic  groups  in  U.S.  Military  History. 

•  The  Minority  Business  Development  Agency  has  estimated  that  the  total  disposable  personal  income  of  minorities  in  the 
U.S.  will  each  $2  Trillion  by  2010  -  more  than  70%  of  this  is  expected  to  be  attributed  to  Hispanics. 

•  Hispanic  consumer  preferences  are  expected  to  be  a  driving  force  in  the  U.S.  economy  of  this  century:  in  addition  to  food, 
fashion,  personal  care  products,  long  distance  service,  banking  and  travel,  Hispanic  consumers  are  expected  to  have  a  higher 
profile  in  sectors  such  as  insurance,  luxury  cars  and  investment  services  according  to  HispanicBusiness.com,  "Hispanic 
Purchasing  Power  Surges  to  $700  Billion"  (May  2004). 

•  More  than  a  third  of  the  $585  billion  in  disposable  income  of  Hispanics  in  2001  was  spent  in  two  categories:  food  and  ve- 
hicles according  to  AdAge.com,  "Hispanic  Ad  Spending  Increasing  Sharply"  (June  29,  2005). 

•  According  to  the  same  source,  Hispanics  spend  one-fourth  of  their  disposable  income  on  food  and  spend  comparatively 
more  on  food  than  the  average  U.S.  household. 

•  According  to  estimates  made  by  J.D.  Power  and  Associates,  by  2020,  Hispanics  could  account  for  13%  of  the  new  and  used 
auto  market. 

•  The  growth  of  Hispanic 's  as  consumers  and  general  American  consumption  of  Hispanic  foods  demonstrates  a  significant 
cultural  and  economic  impact  on  the  U.S.  and  Missouri.  The  Missouri  Department  of  Agriculture  has  produced  data  on 
Hispanic's  as  a  consumer  market  for  the  purposes  of  food  products. 

•  Hispanic  Food  Market  is  a  Growth  Market  with  distinctive  traits  that  represent  a  large  market  of  Hispanic  and  non-His- 
panic consumers. 

•  2003,  the  39  Million  Hispanic  consumers  in  the  US  spent  $64  Billion  on  food  at  home.  Comparatively,  this  is  more  spent 
than  would  be  spent  by  a  collection  of  100  Million  Latinos  in  Mexico  or  even  170  Million  Latino's  in  Brazil. 

•  As  for  food  consumed  away  from  home,  US  Hispanics  spent  $26.5  Billion  in  2002,  40%  more  than  Mexicans  and  Brazil- 
ians. 

•  Hispanic  Impact  on  Food  Trends 

•  Per  the  Penton  MenuTrak's  2003  survey,  a  majority  of  restaurant-goers  picked  Mexican  and  Latin  American  food  as  the 
hottest  trend  in  menu  flavors. 

•  Demand  for  Latin  foods  in  the  U.S.  restaurants  is  growing  at  more  than  10%  armually. 

•  By  2008,  retails  sales  of  Hispanic  foods  will  have  reached  $3.34  Billion:  (These  figures  do  not  include  tortilla  or  com 
chip  sales.) 

•  $1.11  Billion  in  Mexican  Sauces 

•  $1.31  Billion  in  Mexican  foods 

•  $  256.8  Million  in  refrigerated  foods 

•  $  659.1  Million  in  frozen  foods 

•  Hispanic  consumer  preferences  are  expected  to  be  a  driving  force  in  the  U.S.  economy  of  this  century:  in  addition  to  food, 
fashion,  personal  care  products,  long  distance  service,  banking  and  travel,  Hispanic  consumers  are  expected  to  have  a  higher 
profile  in  sectors  such  as  insurance,  luxury  cars  and  investment  services  according  to  HispanicBusiness.com,  "Hispanic  Pur- 
chasing Power  Surges  to  $700  Billion"  (May  2004). 
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•  In  St.  Louis  Hispanic  categories  of  spending  are  ranked  as  follows  based  on  statistics  gathered  by  Red  Latina: 


1. 

Food 

2. 

Automobile  Dealers 

3. 

Housing 

4. 

Eating  and  drinking  establishments 

5. 

Gasoline  &  Car  repair 

6. 

Money  Transfers 

7. 

Apparel  &  Accessories 

8. 

General  Merchandise 

9. 

Travel 

10.  Furniture/ Appliances 

11. 

Others 

The  Commission's  Assessment  of  Promoting  Hispanic  Cultural  Events  and  Di'versi'tLj. 

•  Encourage  continued  participation  in  "Hispanic  Day  at  Jefferson  City" 

•  Recommend  Legislative,  Executive  and  Judicial  Branches  of  the  state  to  meet  with  representatives  participating  in  "Hispanic 
Day  at  Jefferson  City" 

•  Recommend  Missouri  state  departments  to  participate  in  "Hispanic  Day  at  Jefferson  City"  and  share  their  resources  with  the 
Hispanic  community 

•  Promote  Hispanic  historic  contributions  to  Missouri 

•  Division  of  Tourism  to  assist  and  promote  Kansas  City,  St  Louis  and  Springfield  Hispanic  Cultural  events  (e.g.  Fiesta  His- 
pania  in  KC) 

•  State  recognition  of  Hispanic  Heritage  Month,  September  15-October  15 


2005^  Commission  OutlooL 

The  Hispanic  Business  Trade  and  Culture  Commission  will  continue  its  fact  finding  mission  in  2009  to  pursue  additional  trade/in- 
vestment issues  and  identify  further  economic  needs  of  Hispanic  businesses  in  Missouri.  The  Commission  believes  it  is  important  in 
2009  to  gather  more  detailed  information  in  the  fields  of  education,  culture,  business  and  employment  and  trade  in  order  to  identify 
more  specific  needs  and  business  trends.  More  focused  research  in  these  areas  will  allow  the  Commission  to  move  forward  with 
refined  proposals  and  recommendations  for  the  state  of  Missouri.  The  Commission  shall  continue  its  outreach  to  the  various  orga- 
nizations existing  in  Missouri  that  provide  services  to  the  Hispanic  business  and  trade  community.  The  Commission  will  work  with 
the  Department  of  Economic  Development  in  moving  forward  many  of  the  initiatives  and  assessments  produced  by  the  Commission 
in  this  report  and  ultimately  recommend  the  focus  be  concentrated  on  entrepreneurial  objectives.  Educating  the  Hispanic  Business 
Community  on  the  availability  of  incentive  programs  will  produce  strengthened  entrepreneurial  results  within  the  community.  The 
Commission  will  work  with  the  organizers  of  "Hispanic  Day  at  Jefferson  City"  to  coordinate  the  participation  and  representation  of 
the  state  departments  and  elected  officials. 
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RECEIVED  &  FILED 


DEC  0  1  2005 


Executive  Order 
05-43 


WHEREAS,  Spanish-speaking  Missourians  and  Missourians  who  identify  themselves  as 
Hispanic  make  up  a  vibrant  and  growing  segment  of  the  business  and  industry  sectors  of  this 
state;  and 


1 


WHEREAS,  economic  development  within  the  Hispanic  community  benefits  all  members  of  the 
community  and  all  citizens  of  this  state;  and 

WHEREAS,  adequate  means  must  be  provided  to  ensure  that  Hispanic  Missourians  have  a  voice 
within  the  business  community;  and 

WHEREAS,  members  of  the  Hispanic  community  hove  unique  concerns  and  specific  needs  with 
regard  to  economic  development  assistance;  and 

WHEREAS,  appropriate  and  additional  means  should  be  developed  to  ensure  that  government  is 
responsive  to  the  crucial  issues  facing  the  Hispanic  business  conmiunity. 

NOW,  THEREFORE,  1,  Matt  Blunt,  Governor  of  the  State  of  Missouri,  by  the  power  vested  in 
mc  by  the  Constitution  and  Laws  of  the  State  of  Missouri,  do  hereby  create  and  establish  the 
Hispanic  Business,  Trade  and  Culture  Commission, 

The  purpose  of  the  Hispanic  Business,  Trade  and  Culture  Commission  shall  be  to  serve  as  a 
statewide  advisory  body  to  the  Department  of  Economic  Development,  Office  of  International 
Trade  &  Investment,  on  trade  and  investment  issues  of  impwrtancc  and  relevance  to  the  Hispanic 
business  community  in  Missouri. 

The  Commission's  responsibilities  shall  include,  but  not  be  limited  to,  gathering  and 
disseminating  information  concerning  matters  relevant  to  the  economic  needs  of  Hispanic 
businesses;  monitoring  legislative  issues  pertaining  to  the  Hispanic  business  community; 
submitting  recommendations  to  the  Office  of  International  Trade  &  Investment  and  private- 
sector  entities  concxming  business  development  issues  relevant  to  Hispanic  Missourians  and, 
when  appropriate,  recommending  legislative  initiatives  to  the  Department  of  Economic 
Development. 

The  Commission  shall  work  in  a  liaison  capacity  for  the  Office  of  International  Trade  & 
Investment  in  order  to  aid  in  mentoring  Missouri  entrepreneurs  of  Hispanic  origin  while  assisting 
them  to  open  and  expand  businesses  in  the  state.  The  Commission  shall  also  help  to  identify  and 
facilitate  foreign  and  domestic  investment  opportunities  for  companies  of  Hispanic  origin. 

Commission  members  shall  act  as  ambassadors  of  the  state  of  Missouri  while  traveling  abroad. 
Reports  shall  be  submitted  quarterly  indicating  foreign  company  references,  business  visits,  and 
mentoring  meetings,  as  well  as  any  international  trips  taken  on  Commission  business. 

An  annual  report  on  the  Commission's  activities  and  accomplishments  during  the  preceding  year 
shall  be  produced  by  the  executive  board  and  submitted  to  the  Director  of  International  Trade  & 
Investment 


The  Commission  shall  be  composed  of  not  more  than  fifteen  citizen  members  and  one  ex-of5cio 
member,  who  shall  be  an  employee  of  the  Missouri  Office  of  International  Trade  &  Investment 
The  Director  of  the  Department  of  Economic  Development  shall  appoint  all  citizen  members  of 
the  Commission  and  shall  designate  the  Office  of  International  Trade  &  Investment  member. 

All  members  of  the  Commission  shall  be  legal  residents  of  the  United  States  and  registered 
voters  in  the  state  of  Missouri.  The  citizen  members  shall  be  selected  with  a  view  toward 
equitable  geographic  representations,  with  at  least  one  member  fix)m  each  of  the  defined 
economic  regions  within  the  state  of  Missouri,  and  representation  of  persons  who  are  business 
owners  or  founding  members  of  not-for-profit  organizations.  Not  more  than  nine  of  the  citizen 
members  shall  be  from  the  same  political  party. 
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The  Governor  shall  select  a  chairperson  and  vice-chairperson  who  shall  hold  their  positions  at 
the  pleasure  of  the  Director  of  the  Department  of  Economic  Development.  All  citizen  members 
of  the  Commission  shall  serve  without  compensation,  except  that  members  may  be  reimbursed 
for  reasonable  and  necessary  expenses  arising  from  Commission  activities  or  business.  Such 
expenses  shall  be  paid  by  the  Department  of  Economic  Development,  to  which  the  Commission 
is  assigned  tor  administrative  purposes. 


Commission  members  shall  serve  at  the  pleasure  of  the  Director  of  the  Department  of  Economic 
Development.  If  no  action  has  been  taken  sooner,  each  Commission  member  shall  serve  for  a 
term  of  three  years;  provided,  however,  that  of  the  members  first  appwinted,  five  shall  be 
appointed  for  a  term  of  one  year,  five  for  a  term  of  two  years,  and  five  for  a  term  of  three  years. 
Any  vacancies  shall  be  filled  for  the  balance  of  the  departing  member's  unexpired  term.  Each 
member  shall  continue  to  serve  until  a  successor  is  duly  apftointed.  A  citizen  may  be 
reappointed,  but  shall  not  serve  more  than  two  complete  terms. 

The  Commission  shall  conduct  not  less  than  two  meetings  and  not  more  than  four  meetings  per 
calendar  year  with  one  meeting  to  include  the  armual  International  Trade  &  Investment  foreign 
director's  meeting.  The  chairperson  of  the  Commission  may  establish  subcommittees  as 
necessary  to  further  the  objectives  and  responsibilities  of  the  commission,  and  those 
subcommittees  may  meet  as  often  as  necessary.  Attendance  at  the  commission  meetings  is 
mandatory,  with  failure  to  attend  at  least  half  (50%)  of  official  meetings  in  any  twelve-month 
period  resulting  in  removal  6mm.  the  Commission. 

The  Commission  shall  convene  no  earlier  than  November  30,  2005,  and  no  later  than  November 
1,2006. 


Executive  Order  03-24  and  all  previous  Executive  Orders  pertaining  to  the  subject  matter 
contained  therein  are  hereby  superseded  and  the  Missouri  Governor's  Commission  on  Hispanic 
Aftairs  is  hereby  abolished. 


Robin  Carnahan 
Secretary  of  State 
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EXZClinT  ORDER 
03-24 

UHEREAS.  Spanish-speaking  Missourians  and  Missourians  who  identify'  themselves  as  Hispanic  make  up  a 
vibrant  and  growmg  segment  of  the  population  of  this  state;  and 


■ftHEREAS-  economic  development  withm  the  Hispamc  community  benefits  both  members  of  that  communitv' 
and  all  citizens  of  this  state:  and 


UHEREAS.  adequate  means  must  be  provided  to  ensure  that  Hispanic  Missourians  have  a  voice  within  state 
government;  and 

UHEREAS.  members  of  the  Hispamc  commumty  have  umque  concerns  and  needs  with  regard  to  the  services 
provided  by  state  government;  and 

UHEREAS.  appropriate  and  additional  means  should  be  developed  to  ensure  that  government  is  responsive  to  the 
crucial  issues  facmg  the  Hispamc  community; 

NOW.  THEREFORE.  I.  Bob  Holden.  Governor  of  the  State  of  Missoun.  by  the  power  vested  in  me  by  the 
Constimtion  and  Laws  of  the  State  of  Missouri,  do  hereby  create  and  establish  the  Missouri  Govemor's 
Commission  on  Hispanic  Affairs. 

The  purpose  of  the  Commission  on  Hispamc  Affairs  ("Commission")  shall  be  to  ser\  e  as  a  statewide  advisor}' 
body  to  the  Governor  and  the  General  Assembly  on  issues  of  imponance  to  the  Hispanic  citizens  of  Missouri.  The 
Commission's  responsibihties  shall  include,  but  not  be  limited  to.  gathering  and  dissenunating  mformation 
concemmg  matters  relevant  to  economic,  social,  and  culniral  needs  of  Hispamc  Missourians.  monitoring 
legislative  issues  pertainmg  to  the  Hispamc  communir>\  making  recommendations  to  state  agencies  and  private- 
sector  entities  concemmg  issues  relevant  to  Hispamc  Ivlissourians,  and,  where  appropriate,  recommending 
legiGlative  initiauveG  to  the  Office  of  the  Governor. 

The  Commission  shall  develop  a  unified  plan  of  action  to  address  specific  issues  of  importance  to  the  Hispanic 
citizens  of  the  state  Tlie  Commission  shall  produce  an  annual  report  on  the  Commission's  activities  and 
accomphshments  during  the  preceding  year. 

The  Commission  shall  be  composed  of  not  more  than  fifteen  citizen  members  appointed  by  the  Governor  and  not 
more  than  seven  ex  officio  members  who  are  employed  by  and  shall  represent  state  agencies.  All  members  of  the 
Commission  shall  be  legal  residents  of  the  Umted  States  and  registered  voters  in  the  State  of  Missoun.  The  citizen 
members  shall  be  selected  with  a  view  toward  equitable  geographic  representation  within  the  State  of  Missouri,  a 
broad  representation  of  national  and  ethnic  backgrounds,  and  representation  of  persons  who  are  fluent  in  the 
Spanish  language.  Not  more  than  mne  of  the  citizen  members  shall  be  from  the  same  pohtical  parrs'.  One  ex 
officio  member  of  the  Commission  shall  represent  each  of  the  following  state  Departments:  Elementar>'  and 
Secondary'  Education.  Higher  Education.  Public  Safet>'.  Revenue.  Health  and  Senior  Sen  ices.  Labor  and 
Industrial  Relations,  and  Economic  Development.  The  ex  officio  members  shall  be  designated  by  the  Directors  of 
their  respective  agencies . 

The  Commission  shall,  by  majontv-  vote,  select  one  of  its  members  to  sen'e  as  its  chairperson,  who  shall  hold  the 
position  of  chairperson  at  the  pleasure  of  the  Governor.  The  Commission  may,  by  majorit\'  vote,  select  an 
additional  member  to  serv'e  as  ■vice-chair  if  the  Commission  deems  such  a  selection  appropriate.  The  term  of 
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office  for  citizen  members  of  the  Commission  shall  be  three  years,  and  no  citizen  member  shall  serve  more  than 
two  such  temis.  All  members  of  the  Commission  shall  serine  at  the  pleasure  of  the  Governor  and  shall  serve 
without  compensation,  except  that  the  members  may  be  reimbursed  for  reasonable  and  necessar.'  expenses  arising 
from  cormuission  actmties  or  business.  Such  expenses  shall  be  paid  by  the  Depanment  of  Economic 
Development,  to  which  the  Commission  is  assigned  for  administrative  pmposes. 

The  Commission  shall  conduct  not  less  than  rvvo  meetings  and  not  more  than  four  meetmgs  per  calendar  year  The 
chairperson  of  tlie  Commission  may  estabbsh  subcommittees  as  necessary  to  fiirther  the  objectives  and 
responsibiUties  of  the  Commission,  and  those  subcommittees  may  meet  as  often  as  necessary. 

The  Commission  shall  convene  no  earlier  than  January  1.  2004,  and  no  later  than  March  1.  2004. 

This  Order  shall  be  effective  immediately  and  shall  supersede  all  previous  Executive  Orders  pertaining  to  the 
same  subject. 


Bob  Holden 
Governor 


Attest: 


SECRETARY  OF  STATE 
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EXECTTI\T  ORDER 
84-14 


UHEREAS.  Spanish-speaking  citizens  of  Missoun  bave  special  needs  and  concerns  upon  which  the  State  should  focus 
attenuon. 

NOW.  THEREFORE.  I.  CHRISTOPHER  S  BOND.  GOX-ERNOR  OF  THE  STATE  OF  \nSSOURI,  by  vimie  of  the 
authority'  vested  in  me  by  die  C  onsnmtiou  and  laws  of  the  State  of  Missoun.  hereby  estabhsh  the  Governor's  Adiison' 
Council  on  Hispanic  Affairs,  hereinafter  referred  to  as  "the  C  ouncil."  ad  hoc.  as  follows: 

1 .  The  Council  shall  be  comprised  of  fifteen  members  appointed  by  the  Governor,  each  of  w^hom  shall  be 
knowledgeable  about  and  concerned  with  sohmg  the  problems  of  Spanish  speaking  citizens  of  Missoun.  One 
of  the  members  of  the  Council  shall  be  elected  as  chairman  by  the  members  of  the  Council. 

2.  The  Council  shall  perform  the  following  fiincnons: 

a.  Make  recommendations  to  the  departments  of  state  government,  through  the  Director  of  the  Department  of 
Economic  Development  or  his  designate.  VMth  respect  to  pohcies  and  programs  relating  to  the  needs  of  Spanisli 
speaking  ciazens  of  Missouri; 

b  Ad\'ise  the  Director  of  the  Department  of  Economic  Development  or  his  designate,  and  the  Human  Rights 
Commission,  regarding  the  needs  of  Hispamc  citizens  of  Missoun; 

c.  Ad\ise  the  Department  of  Social  Senices.  through  the  Du:ector  Of  the  Department  of  Economic 
Development  or  his  designate,  concerning  the  unique  needs  of  Spanish  speaking  elderly  citizens  of  Missouri; 

d  Make  recommendations,  through  the  Director  of  the  Department  of  Economic  Development  or  his 
designate,  to  tlie  Department  of  Elementarv'  and  Secondar."  Education  regarding  education  programs  for 
bihngual  and  biciilniral  studies  and  recnuinieut  of  teachers  qualified  to  meet  the  special  needs  of  Spanish 
speaking  cinzens  of  Missouri;  and 

e.  Make  such  other  recommendations  to  the  Du^ector  of  the  Department  of  Economic  Development  or  his 
designate  as  the  C  ouncil  may  from  time  to  tnne  desire  regarding  the  needs  of  Spanish  speaking  citizens  of 
Missouri. 

3.  The  Council  is  assigned  for  admimstrative  purposes  to  the  Department  of  Economic  Development 

This  order  shall  be  effective  unmediately  and  shall  termmate  on  December  31, 1985,  and  shall  supersede  aU  pre\ious 
E.xecutive  Orders  pertainmg  to  the  same  subject 

IN  TESTIMONY  WHEREOF.  I  lia\  e  hereunto  set  my  hand  and  caused  to  be  affixed  tlie  Great  Seal  of  the  State  of 
Missouri,  m  the  C  it\'  of  Jefferson,  on  tliis  12th  day  of  December.  1984. 

[Christopher  S.  Bond's  sienaaire] 
GOVERNOR 

ATTEST: 

[James  C.  Kirkpatnck's  signature] 


SECRETARY  OF  STATE 
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EXEClTni  ORDER 

79-:6 


WHEREAS,  as  Governor  of  die  State  of  Mhsoiin.  I  Joseph  P.  Teasdale  desire  to  enhance  the  qualin'  of 
life  in  Missouri  in  all  social,  ecouomic.  cultural  and  educational  aspects:  and 

WHEREAS,  the  Spanish-speaking  residents  of  the  state  have  special  needs  and  concerns  upon  which 
Missouri  should  focus  her  attention. 

NOW.  THEREFORE.  I.  JOSEPH  P.  TEASDALE.  GOWRKOR  OF  THE  STATE  OF  \nSSOURI.  by 
virtue  of  the  authont>'  vested  la  me  by  the  C  onstinition  and  laws  of  the  State  of  Missouri,  do  hereby  establish  the 
Governor  s  Advisorj'  Council  on  Hispanic  Affairs;,  ad  hoc 

FLTRTFIER.  the  Council  shall  be  comprised  of  fifteen  members,  appointed  by  the  Governor,  who  shall  be 
knowledgeable  about  and  concerned  with  solving  the  problems  of  Spanish  speakmg  people,  one  of  whom  shall 
elected  as  chairman  by  the  members. 

FURTHER.  I  declare  that  the  Council  shall  perform  the  followmg  functions: 

1    To  make  recommendations  to  the  various  departments  of  state  government  on  existing  pohcies  and 
programs  relatmg  to  the  needs  of  Spamsh  speaking  people. 

2.  To  advise  the  Governor  s  Council  on  Affirmative  Action  and  the  Human  Rights  Commission  regarding 
the  needs  of  Hispamc  people  in  developing  programs  of  those  agencies, 

3.  To  advise  the  Department  of  Social  Services  concerning  the  unique  needs  of  Spanish  speakmg  elderly, 

4  To  make  recommendations  to  the  General  Assembly  regarding  legislation  to  establish  curriculum 
programs  for  bilingual  and  bicullural  studies. 

5  To  promote  recniitmg  of  teachers  quahfied  to  meet  the  special  cultural  needs  of  the  Spamsh  speaking,  and 

6  To  make  such  other  recommendations  to  the  Governor  as  the  Council  may.  from  time  to  time,  desire 
regarding  the  needs  of  Spamsh  speaking  people. 

FURTHER,  the  Council  is  assigned  for  admimstrative  purposes  to  the  Department  of  Consumer  Affairs, 
Regulation  and  Licensmg.  Division  of  Commumtj'  and  Economic  Development. 

FURTHER,  this  order  shall  be  effective  immediately  and  shall  termmate  on  December  31.  1980,  unless 
that  date  shall  be  extended  by  Executive  Order  prior  thereto. 

IN  TESTIMONY  \raEREOF.  I  hereunto  set  my  hand  and  caused  to  be  affixed  the  Great  Seal  of  the  State  of 
Missouri,  this  day  of  .  1979. 


Joseph  P  Teasdale 


Attest: 

SECRETARY  OF  STATE 
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